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[Time: 3 Hrs] [ Marks:100 ]
Please check whether you have got the right question paper.
N.B: 1. All questionsare compulsory.
2. Figures to the right indicate full marks.
3. Draw neat and clear diagrams wherever applicable.
4. Students answering in the regional language should refer-in case of
doubt to the main text of the paper in English.
Q.1 (A)Choose and rewrite the correct option for the following: (Any 10) 10
1) -----mmmmm means finding future demand.

a. Demand analysis
b. Demand forecasting
c. Cost Analysis
d. Supply analysis
1) The cost of next best alternative is ---------- :
a. Opportunity cost principle
b. Marginalism
c. incremental cost principle
d. Core economic relationships
1) Amount received by selling one extra unit is -------- :
a. Marginal revenue
b. Marginal cost
. Incremental cost
d.” Incremental revenue
Iv) Demand can increase due to ------------ :
a. Increase in price
b. Increase inexpenditure
c.. Increase in income
d. Increase in saving
v) A fall in the price of commaodity --------------- :
a. Increases Nominal income of consumer
b. Increases real income of consumer
c. Decreases nominal income of consumer
d. Decreases real income of consumer
vi) Which of the following is not an assumption of the law of demand?
a. No change in income of consumer
b. No change in population
c.. No change in consumer's taste & preferences
d. No change in the price of inputs
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vii) Give the full form of MRTS.
a. Marginal Rate of Technical Substitution
b. Maximum Rate of Technical Substitution
¢. Minimum Rate of Technical Substitution
d. Micro Rate of Technical Substitution
viii) When MP is maximum, which of the following.is true?
a. AP =MP
b. AP is declining
c. AP is maximum
d. AP isrising
IX) Increasing marginal returns come to an end when ------------
a. Average product intersects marginal product
b. Total product begins to decline
c. Total product begins to rise at diminishing rate
d.- Marginal product becomes negative
x) Accounting Cost refers only to the firm’s --------- expenditures.
a. Explicit
b. Direct
c. Indirect
d. Internal
xi) Economic costs equal to ------------- cost.
a. Implicit & Explicit
b. Direct & Indirect
c. JInternal & External
d. Raw Material & Finished Goods
xii) Ignoring external cost may lead to an ------------ allocation of resources in
Society.
a. Inefficient and undesirable
b. efficient and undesirable
c. inefficient and desirable
a. efficient and desirable

(B) State whether the following statements are True or False (Any 10) 10
1) Business economics is also known managerial economics.
i) Total revenue is calculated by adding price and quantity.
iii) Demand curve slopes downward.
Iv) Market demand curve is flatter than individual demand curve.
v) Marker supply curve is upward sloping.
vi) Increase and decrease in demand are shown on the same demand curve.
vii) The law of demand was propounded by Alfred Marshall.
viii) When the percentage change in quantity demanded for a commodity is
greater than the percentage change in it’s price, it is known as relatively elastic
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demand.
iIX) MRn =TRn + TRn-1

X) Survey method is also known as qualitative method of demand forecasting.
xi) Production function is the technical relationship between output and factors

of production.
xii) Law of variable proportion isa short run production function theory.

Answer any two of the following:

a. Discuss the scope of business economics.

b. Discuss the relationship between TR, AR & MR.

c. Explain the market supply curve with the help of table and diagram.

Answer any two of the following:

a. Explain the Law of Demand.

b. What is the meaning of price elasticity of demand? What are the factors
affecting price elasticity of demand?

c. ‘What is the meaning of demand forecasting? Explain the significance of
demand forecasting.

Answer any two of the following:

a. Explain the types of production function.

b. Discuss the law of returns to scale with the help of diagram.
c. Discuss internal economies and diseconomies of scale.

Answer any two of the following:

a. Explain the long run average cost curve.

b. Discuss the application and limitations of break even analysis.
c. -Explain the various concepts of costs.

Write notes on the following: (Any 4)
Concept of Marginalism

Market Demand Curve

Cross Elasticity of Demand

Steps in demand forecasting
Isoquants

Cost function
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